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Event Managment Youth Center 8



I had the honor of meeting His Highness Sayyid Theyazin bin Haitham Al Said during Omani Youth Day 2023, presenting the event’s 
vision and key activities in collaboration with the Youth Center and the Ministry of Culture, Sports and Youth.

I directed the creative strategy, developed and maintained event branding, produced impactful social media content, and coordinated 
with the Youth Center team to deliver a consistent and engaging experience for all attendees.

Event Managment Omani Youth Day 2023 9



I contributed to Omani Youth Day 
2024 as part of the Youth Center 
team in collaboration with Match 
Media, focusing on event 
management and visual direction. 
My work centered on creating a 
distinctive theme that reflected the 
spirit of Omani youth while 
supporting the objectives of the 
Ministry of Culture, Sports and 
Youth.

Key responsibilities included 
supporting event management, 
designing motion graphics and 
visual assets for on-site and digital 
platforms, and developing cohesive 
branding to ensure a seamless and 
engaging experience throughout 
the celebration.

Event Managment Omani Youth Day 2024 10



Event Managment Omani Youth Day 2024

Grand Hall Moment
His Highness Sayyid Theyazin listening to the address of His Majesty Sultan Haitham - 
a powerful scene and one of my favorite captures.
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Social Media Youth Center

78+K
Followers

6+K
Followers Followers

14+K 70.6+M
Reach

3.2+M
Engagements
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Worked with Alamah Marketing on the Vodafone Oman account for approximately 2 years.
Focused on graphic design and served as the main motion designer for 1 year, leading campaign 

visuals and creating key motion graphics for social media, digital screens, and brand activations.

Social Media Vodafone



Social Media Vodafone





Note: This drive contains Vodafone Oman motion graphic 
projects created during my work with Alamah Marketing.

Social Media Vodafone



Social Media Royal Academy of Managment

For three months, I worked on developing social media graphic designs for two master programs 
at the Royal Academy of Management Oman through Alamah Marketing Agency. The 
campaign focused on creating visually engaging content that reflected the academy’s identity and 
successfully increased registration rates by 71%.
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Social Media Royal Academy of Managment 18



Social Media Royal Academy of Managment

I worked under Aissam Hamood, Creative Director at Alamah Marketing Agency, on the 
Oman Future Fund project. My responsibilities included creating the brand guidelines, 
developing the visual identity, and designing social media posts that e�ectively 
showcased the fund’s innovative vision and commitment to Oman’s sustainable 
economic growth.
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Introduction

Brand Concept

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry. 
Lorem Ipsum has been the industry›s 
standard dummy text ever since the 
����s, when an unknown printer took a 
galley of type and scrambled it to make 
a type specimen book. It has survived 
not only five centuries, but also the 
leap into electronic typesetting, 
remaining essentially unchanged. It 

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry. 
Lorem Ipsum has been the industry›s 
standard dummy text ever since the 
����s, when an unknown printer took a 
galley of type and scrambled it to make 
a type specimen book. It has survived 
not only five centuries, but also the 
leap into electronic typesetting, 
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Primary Lockup
The Primary Lockup for Future 
Fund Oman is a key element of 
our visual identity. It is a specific 
arrangement of the logo elements 
that establishes a consistent and 
cohesive brand image.

Components

The Primary Lockup consists of the 
Future Fund Oman emblem and 
the wordmark. These elements 
are combined in a precise, fixed 
relationship that should not be 
altered.

Usage

The Primary Lockup should be used 
in most official communications, 
including corporate documents, 
marketing materials, and digital 
platforms.

It ensures immediate brand 
recognition and conveys our 
professional image.

Consistency

Maintaining the integrity of the 
Primary Lockup is essential. The 
proportions, colors, and spatial 
relationships of the elements 
within the lockup must remain 
consistent across all applications.

By adhering to these guidelines for 
the Primary Lockup, Future Fund 
Oman maintains a strong and 
unified brand presence, reinforcing 
our role as a leader in investment 
and development in Oman.

Future Fund Oman Brand Guidelines
November 2023, Version 1.0
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Logo Color 
Variations
The Future Fund Oman logo is 
versatile, with color variations for 
different needs. The main colors are 
the shade of green, representing 
growth and prosperity. For simpler 
settings or contrast, black and white 
versions are available. A white 
logo is used for dark backgrounds, 
and softer colors like grayscale 
suit formal uses. Each variation is 
selected for clarity and context, 
keeping the brand consistently 
recognizable.

Stick to Official Colors
 Use only the specified Pantone colors.

No Alterations
Keep the logo’s design, size, and colors as they are.

Proportional Scaling
 Always resize the logo evenly, avoiding distortion.

Use as a Whole
Don’t separate or rearrange parts of the logo.

No Extra Effects
Refrain from adding shadows, glows, or other effects.

Mind the Background
Ensure clear visibility against any background

08

Logo Misuse
When using the Future Fund Oman 
logo, avoid altering its design, size, 
or colors, and stick to the official 
Pantone colors provided. The logo 
should always be used as a whole, 
without adding any extra effects 
like shadows or glows. Additionally, 
it›s important to ensure the 
logo is clearly visible against 
any background, maintaining its 
integrity and recognizability.

Note

The examples given here are 
not exhaustive but serve as key 
guidelines. Always use the logo as 
officially provided to maintain the 
brand›s consistency and professional 
image.
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Logo Clear Space
The clear space around the 
Future Fund Oman logo is key 
to maintaining its visibility and 
effectiveness. This space, usually 
determined by the height of a 
certain letter within the logo, is 
crucial to keep the logo clear and 
prominent in various contexts, 
including digital, print, or signage. 
Ensuring this clear space is 
consistently applied across all 
mediums is vital for preserving 
the logo›s distinctiveness and the 
overall integrity of the brand.
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Colours
������

11

 November 2023
Version 1.0

Future Fund Oman 
Brand Guidelines

12

Colours
The Future Fund Oman brand 
utilizes a defined color palette 
that is central to its visual identity, 
with specific shades selected for 
their relevance and visual impact. 
Consistent application of these 
colors across all platforms, from 
digital to print, is essential for 
brand coherence. Precise color 
specifications, including Pantone, 
CMYK, RGB, and HEX codes, are 
provided to ensure accurate and 
uniform representation in all forms 
of communication and branding.

Primary Colors

Secondary Colors
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PANTONE
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Typography
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Main Typeface
SST Arabic 
The Future Fund Oman brand has 
selected a specific typeface as 
its primary font, which is integral 
to maintaining a consistent and 
professional appearance across 
all communications. This chosen 
typeface is used in all official 
documents, marketing materials, 
and digital communications, 
ensuring uniformity and easy 
readability. The selection reflects 
the brand’s character and values, 
supporting the overall visual 
identity and enhancing brand 
recognition. Careful consideration 
has been given to its legibility 
and versatility across various 
applications and mediums.
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Headlines/Titles/Text
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Arabic Typography
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Latin Typography
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1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip 
ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore.

� ­���� ������� �� ��  ���� ��� ��� ����� ����� ���� 
 � ¡�¢� �£¤�¥�� �¦§�� ¨¢© ª�«­��� �© ¬¤���� �®¢�¯ �� ��°±� 
²�³¥�¯� ´�� µ���  .���­�� ���� ��°±�� �¶ ·�­�°�� ¸¹�º �¦» 
¼­�½� -�� ³� ¨�¿- À��Á��� À�Á���º �ÂÁº �®ÃÄ ²�Å��¿ ´�¤�� ���­� 
����� ³£�� ��� Æ�±Ã ����� ³£�� ���» ²�³¥�¯� �© È�¹�© 
�±Ã».

Light

Roman

Medium
Bold

¸�¶¤
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ÌÍ�ÎÏ
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Internal Typeface
29LT Zarid Sans
For internal communications 
within the Future Fund Oman, a 
specific typeface has been chosen 
to ensure clarity and consistency. 
This internal typeface is used in 
all in-house documents, emails, 
presentations, and other forms 
of internal communication. It has 
been selected for its readability and 
compatibility with standard office 
software, making it practical for 
everyday use by all staff members. 
While distinct, this internal typeface 
complements the main typeface 
used for external branding, ensuring 
a cohesive visual identity both 
inside and outside the organization.
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Headlines/Titles/Text
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Arabic Typography
الخطوط الطباعية الرئيسية - عربي

Latin Typography
الخطوط الطباعية الرئيسية - لاتيني

عناوين رئيسية، نصوص
 أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ ف ق
ك ل  م ن ه و ي ء ة لا ئ
1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore.

 هناك حقيقة مثبتة منذ زمن طويل وهي أن المحتوى المقروء لصفحة ما سيلهي
 القارئ عن التركيز على الشكل الخارجي للنص أو شكل توضع الفقرات في الصفحة
َ  التي يقرأها. ولذلك يتم استخدام طريقة لوريم إيبسوم لأنها تعطي توزيعا
 طبيعياَ -إلى حد ما- للأحرف عوضاً عن استخدام «هنا يوجد محتوى نصي، هنا
.«يوجد محتوى نصي

Thin, Thin Slanted, Extralight, Light, Extralight Slanted, Regular, Slanted, 
Medium, Medium Slanted, Semibold, Semibold Slanted, Bold, Bold 
Slanted, Black, Black Slanted

 رفيع، رفيع مائل، خفيف جدًا، خفيف، مائل خفيف جدًا، عادي، مائل، متوسط، متوسط
مائل، نصف عريض، شبه مائل، غامق، غامق مائل، أسود، أسود مائل
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Co-Branding
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Compliments 
Card

 November 2023
Version 1.0

Future Fund Oman 
Brand Guidelines

Inside Front

��� :�����
� �
�
� 	 ��� : �.�
��� �� ������ 	 ­�


 +��� �������� :����
+��� ������ :����

P.O. BOX: 000, Postal Code: 000
Muscat, Sultanate Of Oman
T: +968 00000000
F: +968 00000000
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Folder
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Posters
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Reception Area
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Event Managment Future Fund Oman

With Match Media, I contributed to organizing the Oman Future 
Fund event, managing event production, printing materials, and 
creating on-screen content that aligned with the fund’s branding 
and visual identity.
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�������A reliable

investment
partner

https://futurefund.om/

A cloud kitchen 
with over 30 virtual 
brands is reshaping 
the food delivery 
experience using 
innovative 
technologies and 
Omani talents

 �� ����� ��� ­ ����
 ���������������������� �������� 30
 ����� ������� ��������
 ������ ��������� �����
 �������������������¡¢� ���£�­��

.¥¦����

IO Kitchen 

Sector ª��¢�� Fund
Manager

Food and Beverage ¯�°±��

²���������³�� ������������ ��������
A reliable investment partner
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Branding Oman Chamber of commerce & Indusrty

I worked with Alamah Marketing Agency on developing 
brand applications for OCCI, and with Match Media, I 
handled the event’s printing materials and visual designs 
to ensure consistent branding and impactful presentation 
throughout the event.

23



Brand Applications

Muscat, Sultnatae of Oman
+968 0000 0000

occi@chamberoman.com
www.website.com

occi@chamberoman.com   

Icons

chamber_oman

chamber_oman
occi@chamberoman.com   

chamber_omanwww.chamberoman.om

Branding Oman Chamber of commerce & Indusrty 24



Social Media Oman Chamber of commerce & Indusrty

(MWC

10:00 09:00
10:05 10:00
10:10 10:05

10:20 10:10

10:30 10:20
10:40 10:30

10:45 10:40
11:45 10:45
11:50 11:45
12:00 11:50
12:10 12:00

Social Media
25



Social Media Oman Investment Bank

Developed brand guidelines and created brand applications for Oman 
Investment Bank with Alamah Marketing Agency, ensuring a cohesive and 

professional visual identity.
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INTRODUCTION
Oman has a well-known history of 
maritime glory. Their ships have sailed 
the seas of the world throughout the 
ages, carrying with them their cultural 
values, exploring sea lines for trade, 
and signing agreements and treaties of 
friendship. Therefore, the shipbuilding 
industry in Oman flourished 
throughout history, with many types of 
ships designed, such as: the Ganja, the 
Baghla, the Boom, and the Sambouq.

BRAND CONCEPT

The concept is based on Oman's 
maritime commercial history, as 
Omani ships represented a symbol 
of the Omani legacy in international 
trade, and their ability to sign 
agreements and trade with the nations 
around the world, which is what we 
aspire to be as Oman Investment Bank.

Oman Investment Bank
Brand Guidelines
Version 1.0, November 2023
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Brand Logo
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Primary Lockup
The Oman Investment Bank logo is 
the definitive mark of our brand, 
encapsulating our values and standing 
within the financial sector. It should 
be utilized to signify the Bank in all 
instances, embodying our presence and 
corporate identity consistently across 
every medium. This logo is a deliberately 
crafted abstract logo, with fixed design 
elements that are not to be modified, 
ensuring the representation of our brand 
remains pristine and unaltered in all 
forms of use.

Logo Variations

When displaying the Oman Investment 
Bank's identity, it's imperative to select the 
right logo format for the content's language 
orientation. For English and similar left-to-
right scripts, our Left-to-Right Lockup is 
designed to integrate seamlessly, ensuring 
the logo is instantly recognizable and in 
harmony with the reading direction. This 
maintains the brand’s visual coherence 
across all English language materials, 
enhancing its recognizability.

Conversely, for Arabic materials, where the 
script reads from right to left, the Right-
to-Left Lockup is essential. It aligns with 
the reading flow, ensuring that the logo 
stands out appropriately and connects with 
Arabic-speaking audiences. This variation 
preserves the bank's prestige and ensures 
brand resonance within right-to-left 
linguistic contexts, ensuring our emblem 
is displayed correctly on both digital 
platforms and printed collateral.

OIB Logo - Horizontal
English usage

OIB Logo - Horizontal
Arabic usage

Oman Investment Bank
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Logo Exclusion zone

Maintaining adequate clear space around 
the Oman Investment Bank logo is crucial 
to ensure its visibility and impact. Clear, or 
negative, space is the buffer zone around 
the logo, free from text, imagery, or other 
design elements. This space is vital to 
preserve the logo's integrity and readability, 
especially when scaled down.

The minimum clear space required 
is defined by the height of the 'Oman 
Investment Bank' wordmark. This 
measurement should be applied 
consistently on all sides of the logo, creating 
an invisible boundary that protects the 
logo from being overcrowded by other 
elements. By using a component of the 
logo to determine this spacing, we can 
guarantee that the logo remains distinct 
and prominent at any size, ensuring the 
brand's presentation is always sharp and 
professional.

Oman Investment Bank
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Logo Misuse

Maintaining the consistent appearance 
of the Oman Investment Bank logo 
is paramount. The logo must not be 
misrepresented, altered, or augmented 
in any form. Any modifications to its 
orientation, color, or composition are 
strictly prohibited. The guidelines in this 
document must be adhered to without 
exception.

To emphasize the importance of this 
rule, this section showcases examples of 
common or particularly significant misuses 
of the logo.

Note: This is not an exhaustive list of 
potential misuses. The examples provided 
highlight only the most frequent or severe 
deviations from our brand standards.

Oman Investment Bank
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Visual Theme

From the Oman Investment Bank's logo, a 
range of visual themes have been derived 
to enrich the bank's brand identity. This 
page and the subsequent ones offer various 
options and themes that can be utilized to 
enhance the bank's visual representation 
across different mediums.

Oman Investment Bank
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Colour 
Breakdowns

Colour Breakdowns the consistent 
use of color is vital to effective brand 
recognition. 

Our brand should always be 
represented in one of the colors 
on this page, aside from specific 
recommendations within this guide.

Do not use any other/unauthorized 
colors. 

For Print

Use of the Pantone Matching System 
is highly recommended to ensure 
color consistency across any and 
all touchpoints. If Pantone color 
matching is not available or out of 
budget, please take great care to 
match the hues above precisely. 

Oman Investment Bank
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Pantone

CMYK Coated

RGB

W

SecondaryPrimary

Colour Tints

Colours should be used at 100% as 
much as possible to keep a rich look 
and feel.

A selection of tints is available for 
specific uses like graphs or digital 
applications

Oman Investment Bank
��� ���� �������� ���

Brand Guideline 
���
��� �
�	��

Brand Logo
������
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SecondaryPrimary

100% 100% 100% 100% 100% 100%

80% 80% 80% 80% 80% 80%

60% 60% 60% 60% 60% 60%

40% 40% 40% 40% 40% 40% 3Typography
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Typography

Main Typeface

Oman Investment Bank
��� ���� �������� ���

Brand Guideline 
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Typography
�
������ ������
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Headlines/Titles/Text
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Arabic Typography
���� - �������� �������� ������

Latin Typography
����
 - �������� �������� ������

���� ������� ������
 � � 
 � � � 
 	 � � � � � � � � � �

� � � � � �   ­ �  � � � � �
1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip 
ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore.

 �� ����� ������ ������ �¡ ¢£� �¤�¥ ¦�§ ¨�� ����� ��
�© ª��£
 «¬�® �¯
 �¡ °�±� ¢²����� �¯³�� ´� µ
¶·�� ¦� ¸����� ¢¹±
�

 º¤��� ��¤�¥ »�	���� º�¼ ��¨�� .�£¡��¼ ¢��� ������ ½ ¾������
 ¦� ¿�¬�� À�©Á� -�� 	© ÃÄ- Å�
�
�¥ Å��¤§�® ¢��® �¹ÆÇ »�È�¼Ä

.«ÊÆ ����� 	²�¼ ��£ ËÊÆ ����� 	²�¼ ��£» »�	����

The visual identity of the Oman Investment 
Bank is anchored in the Greta Arabic font, 
available in four weights: light, regular, 
medium, and bold. Given that the Arabic 
typeface harmonizes well with the Latin 
script, it's important to maintain uniform 
font sizes in texts that feature both Arabic 
and English. This font should be employed 
across all external applications associated 
with the Bank, including cover designs, 
printed materials, outdoor advertising, 
newspaper advertisements, social media 
designs and other related uses.

Greta Arabic

Light

Regular

Medium
Bold

«
Í�

����

�����
���


Typography

Internal Typeface

Oman Investment Bank
��� ���� �������� ���

Brand Guideline 
���
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Typography
�
������ ������
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Headlines/Titles/Text
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Arabic Typography
���� - �������� �������� ������ ����
 - �������� �������� ������

���� ������� ������
 � � 
 � � � 
 � 	 � � � � � � � �

� � � � � � �   ­  � � � � � �
1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 

consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore.

 �� ����� ��� ­� ����­� �� ��� ���� ��� ��� ����� � 
 � ����
 ���� ��
 �� ���� ������� ����� �� �
���� �� ��� �� ���
�

 ����� � ��� ¡�	���� ��¢ ����� .���� ¢ ���� ������ £ ¤�� ���
 �� ¥���� ¦��§� -�� 	� ¨©- ª�
�
�� ª������ ���� ��«¬ ¡�®�¢©

.«¯« ����� 	��¢ ��� °¯« ����� 	��¢ ���» ¡�	����

The Calibri typeface is designated for 
internal use among Oman Investment 
Bank employees and departments due to 
its universal availability across all systems 
and Microsoft O�ce software. It should be 
adopted and consistently used in all internal 
applications. However, for specialized 
print applications handled by the Design 
Department, the primary typeface of the 
bank should be used instead.

Calibri

3Co-Branding
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Oman Investment Bank
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Co-Branding
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17

In all applications involving the Oman 
Investment Bank's logo alongside those 
of partners, sponsors, or any associated 
entities, careful consideration must be 
given to the allocated space. The Oman 
Investment Bank logo should always be 
distinctly separated from other logos by 
a clear vertical line. This separation is 
essential to maintain the logo's prominence 
and ensure that the identity of the bank 
is clearly delineated and recognizable in 
any joint representation or collaborative 
context.

Logo Logo

Logo

Logo

Logo

Logo

Logo Placement

Oman Investment Bank
��� ���� �������� ���

Brand Guideline 
���
��� �
�	��

Co-Branding
���� � �­������ ������

18

Below is an example illustrating how the 
Oman Investment Bank logo, in conjunction 
with other accompanying logos, should 
be positioned in various design spaces. 
This guide ensures proper alignment and 
balance, maintaining the bank's brand 
prominence while respecting collaborative 
partnerships.

RAM Vertical Logo RAM Horizontal Logo

Logo

Logo

Logo

Logo

Logo Logo

Logo Logo 5Brand 
Applications
The applications shown on the following 
pages are basic templates to use directly, 
or to rely on them to build other designs, 
please contact the authorized team to 
obtain open files for applications.

Oman Investment Bank
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Letterhead
���� ���

Letterhead

P.O.Box: 000, P.C: 000, Muscat, Sultnatae of Oman  |  M: +96800000000  |  T: +96800000000  |  E-mail: info@oib.om

+��� ������ :����  |  +��� �������� :����  |  ��� �� ���
�� 
	���� |  ��� :������ ����� 
 ��� : �.�

P.O.Box: 000, P.C: 000, Muscat, Sultnatae of Oman  |  M: +96800000000  |  T: +96800000000  |  E-mail: info@oib.om

+��� ������ :����  |  +��� �������� :����  |  ��� �� ���
�� 
	���� |  ��� :������ ����� 
 ��� : �.�

Oman Investment Bank Brand Guideline 
��� ���� �������� ���� ���
��� �
�	��

21

Business Cards
������ �� �­�

Business Cards

������ ����
������� �����

Job Title
Full Name

P.O.Box: 000, P.C: 000
Muscat,  Sultnatae of Oman
M: +96800000000
T: +96800000000
E-mail: info@oib.om
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Envelops
�������

Envelops
DL

C4

C3
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Folders
��	����

Folders

P.O.Box: 000, P.C: 000, Muscat, Sultnatae of Oman  |  M: +96800000000  |  T: +96800000000  |  E-mail: info@oib.om

+���        :­���  |  +���          :����  |  ��� �� ������ ������ |      :������ ��¡�� �     : ¢.£

P.O.Box: 000, P.C: 000, Muscat, Sultnatae of Oman  |  M: +96800000000  |  T: +96800000000  |  E-mail: info@oib.om

+���        :­���  |  +���          :����  |  ��� �� ������ ������ |      :������ ��¡�� �     : ¢.£
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Gift Bags
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Gift Bags
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Gift Bags
���	� ��
��

Gift Bags
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Compliments Card
��� ��� ­����

Compliments Card
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Reception Area
�������� �� �­

Reception Area
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Notebook
���

Notebook
Thank You
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Social Media SILAL

Worked on the Central Market for Fruits and Vegetables project with Alamah 
Marketing Agency on branding development. With Match Media, handled 
event 3D adaptations, event branding, printing materials, and on-screen 
visual content to ensure a cohesive and engaging event experience.
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Introduction
المقدمة

Moreover, these guidelines delve into the application of 
our visual themes in di
erent contexts, ensuring that 
the Silal brand resonates clearly and e
ectively with our 
audience. By adhering to these standards, we can collec-
tively uphold the strength and cohesiveness of the Silal 
brand, creating a lasting impression in the market.

Welcome to the Silal Brand Guidelines, your compre-
hensive resource for understanding and implementing 
Silal’s brand identity. These guidelines are cra�ed to 
ensure that every aspect of Silal’s branding, from visual 
design to written communication, is consistent, profes-
sional, and reflective of our commitment to quality and 
excellence.

Within these pages, you will find detailed instructions 
on how to properly use our logo, including sizing, color 
variations, and placement, to maintain its integrity 
across various platforms. Our color palette, carefully se-
lected to represent our brand’s personality and values, 
is outlined with specific codes for accurate reproduc-
tion. Typography is another crucial element, and you’ll 
find guidance on the fonts and their usage for both digi-
tal and print media.

Silal Brand Identity Guidelines
Version 1.0, December 2023
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LOGO
الشعار
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 01
The primary lockup for Silal is a fundamental 
aspect of the brand’s identity, representing the 
brand in its most complete form. 
Composition

The lockup consists of:

Brand Mark: The artistic Arabic calligraphy of 
‘Silal’ which is central to the brand identity.
Logotype: The words ‘Central Market for Fruits 
and Vegetables’ set in a complementary 
typeface alongside the Arabic, to clearly 
communicate the brand’s function.

The primary lockup should be used in all o�cial 
brand materials where the full representation 
of the brand is required, such as on the website 
header, printed collateral, and corporate 
signage.

Clear Space and Sizing

Adequate clear space, measured by the x-height 
of the letter ‘S’ in the logotype, should surround 
the lockup to ensure its visibility and impact. 
Minimum size specifications ensure legibility at 
smaller scales.

Consistency

Maintain the color, proportion, and spatial 
relationships outlined in the detailed brand 
guidelines. The primary lockup is the go-to 
version for most applications unless a secondary 
lockup has been specifically designed for limited 
spaces or special contexts.

By adhering to these guidelines, the Silal brand’s 
primary lockup will remain a strong and instantly 
recognizable symbol of the brand’s values and 
reputation.

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Primary Lockup

For the Silal logo, maintaining clear space is 
vital to ensure its visibility and prominence. 
This clear space is a bu�er around the logo 
that must be free of text, images, and other 
design elements. As a rule, the minimum clear 
space is determined by the height of the logo’s 
lettering, providing a consistent and uncluttered 
appearance in all applications. This guideline 
helps to protect the logo’s integrity and 
e�ectiveness in communicating the Silal brand.

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Logo Clear 
Space To maintain the integrity of the Silal logo, 

it’s critical to avoid common misuses. These 
include distorting its shape, altering its colors, 
rotating it improperly, placing it on distracting 
backgrounds, adding uno�cial elements, or 
separating its components. 

Please note that the examples provided here 
do not cover all possible misuses. Always refer 
to the full brand guidelines for complete usage 
details.

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Logo Misuse Stick to Official Colors
 Use only the specified Pantone colors.

No Alterations
Keep the logo’s design, size, and colors as they are.

Proportional Scaling
 Always resize the logo evenly, avoiding distortion.

Use as a Whole
Don’t separate or rearrange parts of the logo.

No Extra Effects
Refrain from adding shadows, glows, or other effects.

Mind the Background
Ensure clear visibility against any background

The Silal logo has a minimum size requirement 
to guarantee its visibility and legibility across 
all applications. This minimum size ensures 
that even in small-scale uses, the logo remains 
clear and recognizable. It’s important to 
adhere to these specifications to maintain the 
brand’s professional appearance and ensure 
consistency in all forms of communication. 
The specific measurements for minimum size 
should be detailed in the full brand guidelines, 
providing a standard that can be universally 
applied, whether in print or digital mediums.

Primary Logo

Secondary Logo

1.5 CM

1.5 CM

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Logo Minimum 
Size

Correct placement of the Silal logo is crucial for 
maintaining brand consistency. The logo should 
be positioned in a manner that ensures it is 
the focal point of any design layout. It should 
not be crowded by other elements or relegated 
to a corner where it might be overlooked. 
The placement should be consistent across 
various materials, whether it’s on stationery, 
promotional content, digital platforms, or 
packaging. The guidelines will typically suggest 
placing the logo in a dominant position, such as 
the top-le� corner or centered, depending on 
the layout’s nature. Always refer to the brand 
guidelines for specific placement instructions 
to ensure the logo’s optimal visibility and 
alignment with the Silal brand’s visual strategy.

Option  1 Option  2

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Logo 
Placement

M
M

MM

M M

M
M

 

Colors
الألوان
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Colors

PANTONE
357 C

PANTONE
1505 C

PANTONE
228 C

PANTONE
7568 C

PANTONE
7506 C

PANTONE
370 C

PANTONE
662 C

PANTONE
1235 C

PANTONE
172 C

HEX: 1A5632

HEX: FF5F00 HEX: 001A70 HEX: 795035 HEX: F2DAB2

HEX: 638C1C HEX: 870F54 HEX: FFB71B HEX: FE3B1F 
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K
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K
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K
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K
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K
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B
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R
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R
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B
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B

C
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K

C
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K

C
M
Y
K

86
40
31
39

26
86
50

255
95
0

0
26
112

121
80
53

242
218
178

99
140
28

135
15
84

255
183
28

254
59
31

0
77
100
0

41
100
41
21

40
36
80
33

5
13
32
0

66
26
100
9

100
93
24
23

0
32
95
0

0
90
95
0

Silal’s brand identity features a defined color 
palette, with primary colors for main branding 
elements and secondary colors for added depth. 
Adherence to specific guidelines on color usage, 
including exact Pantone, CMYK, RGB, and HEX 
codes, ensures consistent representation across 
all media. This consistent use of colors is key 
to maintaining brand recognition and visual 
coherence.

 

Typography
 الخطوط
الطباعية
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 03 Silal employs the Kufam font for headlines, 
blending modern and traditional Arabic 
styles. With its clear and impactful character 
forms, Kufam is perfect for primary to tertiary 
headlines, o�ering a range of weights including 
italics for versatility. Its design reflects Silal’s 
cultural roots, enhancing brand presence while 
honoring its heritage.

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Kufam Font 
for Headlines

Headlines
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Regular / Regular Italic: 
Subtle emphasis in less prominent headlines.

Medium / Medium Italic: 
Standard for main headlines in general content.

SimiBold / SimiBold Italic:
Good for subheadings or secondary headlines.

Bold / Bold Italic:
Strong choice for primary headlines and key titles.

Extra Bold / Extra Bold Italic: Maximum impact for major 
headlines and standout messages.

العادي / العادي المائل:
تأكيد خفيف في العناوين الأقل أهمية.

المتوسط / المتوسط المائل:
الخيار القياسي للعناوين الرئيسية في المحتوى العام.

نصف غامق / نصف غامق مائل:
مناسب للعناوين الفرعية أو العناوين الثانوية.

الغامق / الغامق المائل:
اختيار قوي للعناوين الرئيسية والعناوين الهامة.

الغامق جدًا / الغامق جدًا المائل:
أقصى تأثير للعناوين الكبيرة والرسائل البارزة.

Arabic Typography
ا��طوط الطباعية الرئيسية - عربي

Latin Typography
ا��طوط الطباعية الرئيسية - �تيني

عناوين رئيسي
أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ 

ع غ ف ق ك ل  م ن ه و ي ء ة � ئ
1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore.

هناك حقيقة مثبتة منذ زمن طويل وهي أن المحتوى المقروء لصفحة 
ما سيلهي القارئ عن التركيز على الشكل الخارجي للنص أو شكل توضع 

الفقرات في الصفحة التي يقرأها. ولذلك يتم استخدام طريقة لوريم 
إيبسوم لأنها تعطي توزيعاَ طبيعياَ -إلى حد ما- للأحرف عوضاً عن استخدام 

«هنا يوجد محتوى نصي، هنا يوجد محتوى نصي».

For body text, Silal uses the 29LT Zarid Sans 
typeface, known for its readability and 
contemporary design. This font is well-suited 
for longer texts due to its clear legibility and 
clean lines, making it an excellent choice for 
documents, reports, and digital content. The 
use of 29LT Zarid Sans ensures a smooth 
reading experience while aligning with Silal’s 
modern and professional brand image.

Silal Brand Identity Guidelines
Version 1.0, December 2023
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29LT Zarid Sans 
for Body Text

Body Text
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Extra Light / Slanted
Thin / Slanted
Light / Slanted
Regular / Slanted
Medium / Slanted
SimiBold / SimiSlanted
Bold / Slanted
Black / Slanted

الرفيع بشدة / المائل
الرفيع / المائل
الضوء / المائل
العادي / المائل

المتوسط / المائل
نصف الغامق / نصف الغامق المائل

الغامق / المائل
الأسود / المائل

Arabic Typography
الخطوط الطباعية الرئيسية - عربي

Latin Typography
الخطوط الطباعية الرئيسية - لاتيني

نصوص
أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ ف ق ك ل  م ن ه 

و ي ء ة لا ئ
1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim 
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate 
velit esse cillum dolore.

هناك حقيقة مثبتة منذ زمن طويل وهي أن المحتوى المقروء لصفحة ما سيلهي القارئ عن التركيز 
على الشكل الخارجي للنص أو شكل توضع الفقرات في الصفحة التي يقرأها. ولذلك يتم استخدام 

طريقة لوريم إيبسوم لأنها تعطي توزيعاَ طبيعياَ -إلى حد ما- للأحرف عوضاً عن استخدام «هنا 
يوجد محتوى نصي، هنا يوجد محتوى نصي».

For internal communications, Silal uses Calibri. 
This font is chosen for its readability, universal 
compatibility, and professional look, making 
it ideal for emails, reports, and other internal 
documents. It ensures a consistent and e�cient 
communication style within the organization. 
For external materials, di�erent typeface 
guidelines apply to align with our public brand 
identity.

Silal Brand Identity Guidelines
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Internal Font
Body Text
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Light 
Light Italic
Regular
Italic
Bold
Black Italic

الرفيع بشدة / المائل

الرفيع / المائل

الضوء / المائل

العادي / المائل

المتوسط / المائل

نصف الغامق / نصف الغامق المائل

الغامق / المائل

الأسود / المائل

Arabic Typography

الخطوط الطباعية الرئيسية - عر� الخطوط الطباعية الرئيسية - لاتيني

نصوص

أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ ف ق ك ل  م ن ه و ي ء 

ة لا ئ

1234567890

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 

nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum dolore.

هناك حقيقة مثبتة منذ زمن طويل وهي أن المحتوى المقروء لصفحة ما سيلهي القارئ عن التركيز على الشكل الخارجي 

للنص أو شكل توضع الفقرات في الصفحة التي يقرأها. ولذلك يتم استخدام طريقة لوريم إيبسوم لأنها تعطي توزيعاَ 

طبيعياَ -إلى حد ما- للأحرف عوضاً عن استخدام «هنا يوجد محتوى نصي، هنا يوجد محتوى نصي».

Silal uses two main fonts for its branding: 29LT 
Zarid Sans for body text, o�ering a range from 
Extra Light to Black with slanted options for 
versatility, and Kufam for headlines, providing a 
modern yet traditional style in various weights 
for impactful presentation. These fonts ensure 
clear, consistent, and engaging communication.

Silal Brand Identity Guidelines
Version 1.0, December 2023

Fonts in use

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip 
ex ea commodo consequat. Duis aute irure 
dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui o�cia deserunt 
mollit anim id est laborum."

The standard Lorem Ipsum passage, used since the 1500s The standard Lorem Ipsum passage, used since the 1500s

Section 1.10.32 of "de Finibus Bonorum 
et Malorum", written by Cicero in 45 BC

"Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium 
doloremque laudantium, totam rem 
aperiam, eaque ipsa quae ab illo inventore 
veritatis et quasi architecto beatae vitae 
dicta sunt explicabo. Nemo enim ipsam 
voluptatem quia voluptas sit aspernatur 
aut odit aut fugit, sed quia consequuntur 
magni dolores eos qui ratione voluptatem 
sequi nesciunt. Neque porro quisquam est, 
qui dolorem ipsum quia dolor sit amet, 
consectetur, adipisci velit, sed quia non 
numquam eius modi tempora incidunt ut 
labore et dolore magnam aliquam quaerat 
voluptatem. Ut enim ad minima veniam, 
quis nostrum exercitationem ullam corporis 
suscipit laboriosam, nisi ut aliquid ex ea 
commodi consequatur? Quis autem vel eum 
iure reprehenderit qui in ea voluptate velit 
esse quam nihil molestiae consequatur, vel 
illum qui dolorem eum fugiat quo voluptas 
nulla pariatur?"

The standard Lorem Ipsum passage, used since the 1500s

• Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua.

• Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 

de Finibus Bonorum

• Sed ut perspiciatis unde omnis iste natus error sit
• voluptatem accusantium doloremque laudantium, totam rem aperiam,
• eaque ipsa quae ab illo inventore
• aspernatur aut odit aut fugit, sed quia consequuntur

1914 translation by H. Rackham

But I must explain to you how all this mistaken idea of denouncing pleasure and praising 
pain was born and I will give you a complete account of the system, and expound the actual 
teachings of the great explorer of the truth.

Section 1.10.33 of "de Finibus Bonorum et Malorum", written by Cicero in 45 BC

• At vero eos et accusamus et iusto odio dignissimos ducimus
• qui blanditiis praesentium voluptatum deleniti atque
• corrupti quos dolores et quas molestias excepturi sint occaecati cupiditateEt

17

 

Brand 
Applications
 تطبيقات العلامة
التجارية
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Notebook

P.O. BOX: 000, Postal Code: 000, Muscat, Sultanate Of Oman | T: +968 00000000 |  F: +968 00000000ص.ب : 000 ، الرمز البريدي: 000  | مسقط، سلطـنة عُمان  |  هاتف: 00000000 968+  |  فاكس: 000000 968+

ص.ب : 000 ، الرمز البريدي: 000  | مسقط، سلطـنة عُمان  |  هاتف: 00000000 968+  |  فاكس: 000000 968+
P.O. BOX: 000, Postal Code: 000, Muscat, Sultanate Of Oman | T: +968 00000000 |  F: +968 00000000

ص.ب : 000 ، الرمز البريدي: 000  | مسقط، سلطـنة عُمان  |  هاتف: 00000000 968+  |  فاكس: 000000 968+
P.O. BOX: 000, Postal Code: 000, Muscat, Sultanate Of Oman | T: +968 00000000 |  F: +968 00000000

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Business Cards

+968 0000 0000
+968 0000 0000
info@silal.om

M:
T:
E:

+968 0000 0000
+968 0000 0000
info@silal.om

M:
T:
E:

+968 0000 0000
+968 0000 0000
info@silal.om

M:
T:
E:

+968 0000 0000
+968 0000 0000
info@silal.om

M:
T:
E:

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Envelopes C3, C4, DL

Silal Brand Identity Guidelines
Version 1.0, December 2023

22

Lanyards

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Flash Driver

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Gift Bag

silal.om

silal.om

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Folder

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Letterhead

P.O.Box: 000, P.C: 000, Muscat, Sultnatae of Oman  |  M: +96800000000  |  T: +96800000000  |  E-mail: info@silal.om
info@silal.om :ص.ب : ٠٠٠ ، الرمز البريدي: ٠٠٠  | مسندم، سلطـنة عُمان  |  هاتف: ٠٠٠٠٠٠٠٠ ٩٦٨+  |  فاكس: ٠٠٠٠٠٠ ٩٦٨+  |   البريد الالكتروني

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Posters

@silal 0000 0000

دو�ر سيت أميت ,كونسيكتيتور 
أدايبا يسكينج أليايت,سيت دو 

أيوسمود

لوريم ايبسوم
هو نموذج افتراضي يوضع 

� التصاميم لتعرض على 
العميل

دولار سيت أميت ,كونسيكتيتور 
أدايبا يسكينج أليايت,سيت دو 

أيوسمود تيمبور 

دو�ر سيت أميت 
,كونسيكتيتور أدايبا يسكينج 

أليايت,سيت دو أيوسمود

هو نموذج افتراضي
يوضع � التصاميم لتعرض 

على العميل

@silal 0000 0000

لوريم ايبسوم
هو نموذج افتراضي يوضع 

� التصاميم لتعرض على 
العميل

دو�ر سيت أميت ,كونسيكتيتور 
أدايبا يسكينج أليايت,سيت دو 

أيوسمود

@silal 0000 0000

Silal Brand Identity Guidelines
Version 1.0, December 2023
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RollUp Banners

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Staff ID Card

المسمى الو�ي�ي

��� �����

المسمى الو�ي�ي

��� �����

المسمى الو�ي�ي

��� �����

Silal Brand Identity Guidelines
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Stamp

Silal Brand Identity Guidelines
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Uniform

اسم المست��ر
������ ����

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Tenant Identificational Sign Wall Type

Silal Brand Identity Guidelines
Version 1.0, December 2023

33

Tenant-staff ID Card

المسمى الوظيفي

Job Title

Silal Brand Identity Guidelines
Version 1.0, December 2023

34

Social Media Posts

لوريم ايبسوم
هو نموذج افتراضي 
يوضع � التصاميم 
لتعرض على العميل

دو�ر سيت أميت 
,كونسيكتيتور أدايبا يسكينج 

أليايت,سيت دو أيوسمود

0000 0000@silal

لوريم ايبسوم
هو نموذج افتراضي 
يوضع � التصاميم 
لتعرض على العميل

دو�ر سيت أميت 
,كونسيكتيتور أدايبا يسكينج 

أليايت,سيت دو أيوسمود

@silal 0000 0000

لوريم ايبسوم
هو نموذج افتراضي 
يوضع � التصاميم 
لتعرض على العميل

دو�ر سيت أميت 
,كونسيكتيتور أدايبا يسكينج 

أليايت,سيت دو أيوسمود

0000 0000@silal

دو�ر سيت أميت 
,كونسيكتيتور أدايبا يسكينج 

أليايت,سيت دو أيوسمود

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Social Media Stories

لوريم ايبسوم
هو نموذج افتراضي 
يوضع � التصاميم 
لتعرض على العميل

دو�ر سيت أميت 
,كونسيكتيتور أدايبا يسكينج 

أليايت,سيت دو أيوسمود

@silal

دو�ر سيت أميت 
,كونسيكتيتور أدايبا 
يسكينج أليايت,سيت 

دو أيوسمود

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Car MockUps

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Monument Welcome Sign

Fruit and Vegetable Central Market

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Building Signage

Silal Brand Identity Guidelines
Version 1.0, December 2023
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Directional Sign

ال���
Section

ال���
Section

م��ى
����� 

دورا� ميا�
Toilets

B

C

A ال���
Section

ال���
Section

م��ى
 �����

دورا� ميا�
Toilets

A

C

B

 

Thank You | شكراً لكم
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Event Managment SILAL 30



3D Adaptations SILAL 31



Brand Applications SILAL

 برنامج حــفـــل افـتـتــــــاح 
السوق المركزي �خضروات والفواكـه (س�ل)

7:00
2024 4

ا�ستقبـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــال

الســــــــــــــــــ�م السلطــــــــــــــــــــــاني

القــــــــرآن الكــــــــــــــــــــــــــــــــــــــــريم 

الترحيــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــب

كلمة رئيس مجلـــــــــــــــــــس ا�دارة 

مــــــــادة مــرئــيــــــــــــــــــــــــــــــــــــــــــة 

��ربـــــــــــــــــــــة مستفيـــــــــــــــــــــــــــد

إزاحة الستار عن النصب التذكاري

التكريـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــم 

صــــــــــــــورة جمــــــــــاعيـــــــــــــــــــــــة 

ا��تــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــام

6:30

7:00

7:02

7:05

7:10

7:15

7:20

7:30

7:35

7:40

7:45
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Social Media IFSWF 2024

Worked on the IFSWF24 event with Match Media, desiging the event 
proposals, creating screen visuals, and managing  visual content throughout 
the event to ensure a seamless and impactful experience.



Social Media IFSWF 2024 34
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Worked on the Institute of Internal Auditors Oman (IIA Oman) event with 
Match Media, creating social media visuals and event screen content, while 
directing the AV team throughout the event to ensure a seamless and 
visually cohesive experience.

Event Manamgemnt IIA 36



Social Media IIA 37



Event Screen & AV IIA

Produced and directed the on-screen 
visual experience for the Institute of 
Internal Auditors Oman (IIA Oman) event 
with Match Media, delivering impactful 
motion visuals and coordinated live 
content that enhanced audience 
engagement and reinforced the event’s 
professional atmosphere.

38
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I worked with Alamah Marketing Agency on the Muscat International Book Fair project, where I 
developed the brand guidelines and designed visual materials to maintain consistency across all 
platforms and enhance the event’s overall presentation and identity.

Branding Muscat International Book Fair 43
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Brand Guideline | الدليل ا�رشادي

01

INTRODUCTION

LOGO
Logo Structure
Logo Elements
Logo Colors
Logo Variations
Logo Clear Space
Logo Misuse
Logo Positioning
Co-Branding

TYPOGRAPHY
External Font | Kufam Font

LOGO Colors
Colors Meaning
Logo Colors

BRAND APPLICATIONS

PEN

 

Brand Guideline | الدليل ا�رشادي

الشعار
Logo

01

Brand Guideline | الدليل ا�رشادي Logo Strcture | هيكلة الشعار

01.1

Logo Structure

هيكلة الشعار

Icon:

Name: 

strong and recognizable brand 

Sympol | الرمز 

Wordmark | النص 

Brand Guideline | الدليل ا�رشادي Logo Elements | عناصر الشعار

01.2

Logo Elements

عناصر الشعار

Our logo integrates four key 
components for a full brand 

Icon:

Word Mark: 

Year:

Edition Number: 

Sympol | الرمز 

Wordmark | النص 

Edition | الدورة 

Brand Guideline | الدليل ا�رشادي Logo Colors | ألوان الشعار

01.3

Logo Colors

ألوان الشعار

of dark blue for trust, purple for 

Brand Guideline | الدليل ا�رشادي Logo Variations | أشكال الشعار

01.4

Logo Variations

أشكال الشعار

maintains brand consistency 

and impact across all branding 

 

1/2 M

Brand Guideline | الدليل ا�رشادي

1/2 M

Logo Clear Space | المساحة الفارغة حول الشعار

01.5

Logo Clear Space

الطباعة
Printing

رقمي
Digital53 Pixel Height100 Pixel Height

9.5 mm Height16 mm Height

Minimum Size

المساحة الفارغة حول الشعار

الحد ا�دنى لحجم الشعار

Maintaining a clear space around 

stand out in all applications, from 

Brand Guideline | الدليل ا�رشادي Logo Misuse | سوء استخدام الشعار

01.6

Logo Misuse

سوء استخدام الشعار

X

X

X

X

X

X

X

X

 

  

Brand Guideline | الدليل ا�رشادي Logo Positioning | تموضع الشعار

01.7

Logo Positioning

تموضع الشعار

be prominently placed, ensuring 
it captures immediate attention 

Brand Guideline | الدليل ا�رشادي Co-Branding | الع�مات التجارية المشتركة

01.8

Co-Branding

الع�مات التجارية المشتركة

collaborate, merging elements like 

100%

100%

100%
80%

80%

80%

Logo
الشعار

Logo
الشعار

Logo
الشعار

Logo
الشعار

Logo
الشعار

2M

2M

2M

Brand Guideline | الدليل ا�رشادي

الخطوط الطباعية 
Typography

0.2

Brand Guideline | الدليل ا�رشادي External Font | الخط الخارجي

02.1

External Font | Kufam Font for Headlines

الخط الخارجي | خط كوفام �عناوين

 Kufam font in a 

SemiBold, Bold, and Black for 

ensures our messaging is clear, 
consistent, and engaging across all 

Headlines
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvqxyz
1234567890

Regular
Medium
SemiBold
Bold
Black
Italic
Medium Italic
SemiBold Italic
Bold Italic
Black Italic

عادي
متوسط
نصف غامق
غامق
أسود
مائل
متوسط مائل
نصف غامق مائل
غامق مائل
أسود مائل

Arabic Typography
ا��طوط الطباعية الرئيسية - عربي

Latin Typography
ا��طوط الطباعية الرئيسية - �تيني

العناوين
أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ 
ع غ ف ق ك ل  م ن ه و ي ء ة � ئ
1234567890

Brand Guideline | الدليل ا�رشادي External Font | الخط الخارجي

02.2

External Font | Tajawal Font for Text

الخط الخارجي | خط تجوال �نصوص

Tajawal font
 

Medium
ExtraLight
Light
Regular
Medium
Bold
ExtraBold
Black

Arabic Typography Latin Typography

Brand Guideline | الدليل ا�رشادي

ألوان الشعار
Logo Colors

0.3

Brand Guideline | الدليل ا�رشادي Colors Meaning | معناي ا�لوان

الثقة
الحكمة
المعرفة

النمو وا�زدهار

Trust
Wisdom

Knowledge
Growth and Prosperity

Brand Guideline | الدليل ا�رشادي Logo Colors | ألوان الشعار

03.2

Logo Colors

ألوان الشعار

PANTONE
2776 C

PANTONE
2995 C

PANTONE
2715 C

PANTONE
442 C

PANTONE
2735 C

PANTONE
7479C

PANTONE
2726 C

CMYK
RGB
Hex

CMYK
RGB
Hex

CMYK
RGB
Hex

CMYK
RGB
Hex

CMYK
RGB
Hex

CMYK
RGB
Hex

CMYK
RGB
Hex

100/93/40/38
17/28/87
111c4e

81/8/1/0
47/165/220
2fa5dc

54/50/0/0
136/133/208
8885d0

42/24/30/5
161/171/170
a1abaa

100/99/16/6
33/0/131
210083

70/0/67/0
97/202/132
61ca84

82/66/0/0
72/93/192
485dc0

Brand Guideline | الدليل ا�رشادي

تطبيقات الع�مة التجارية
Brand Applications

0.4

Brand Guideline | الدليل ا�رشادي

04.1

منشور وسائل 
التواصل ا�جتماعي

Social Media Post

Brand Guideline | الدليل ا�رشادي

04.2

فواصل مرجعية 
�كتب 

Bookmarks

Brand Guideline | الدليل ا�رشادي

04.3

شهادة
Certificate

................

 

@mctbookfair www.mctbookfair.gov.om

Brand Guideline | الدليل ا�رشادي

04.4

مجلد
Folder

Brand Guideline | الدليل ا�رشادي

04.5

حقيبة الهدايا
Gift Bag

Brand Guideline | الدليل ا�رشادي

04.6

كأس الزجاجي
Glass Trophy

Brand Guideline | الدليل ا�رشادي

04.7

دفتر
Notebook

@mctbookfair www.mctbookfair.gov.om

Brand Guideline | الدليل ا�رشادي

04.8

قلم
Pen

Brand Guideline | الدليل ا�رشادي

04.9

تي شيرت
T shirt

Brand Guideline | الدليل ا�رشادي

04.10

سترة
Vest

Brand Guideline | الدليل ا�رشادي

04.11

�فتات
Roll Up Banners

01

@mctbookfair

www.mctbookfair.gov.om

 
 

@mctbookfair

www.mctbookfair.gov.om
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04.12

الخلفية
Backdrop

21 02 2024

Brand Guideline | الدليل ا�رشادي

04.13

معرض
Exhibition
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Event Managment Micrso�

Contributed to the Microso� A Tour event with Match Media, supporting event visuals 
and on-site coordination to ensure a smooth and engaging experience for attendees.
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Event Managment MoCI&IP

Worked on the Oman Participation Committee 
Meeting for Expo Osaka 2025 held in Muscat, 
creating the screen content and event visuals that 
highlighted Oman’s vision and cultural identity 
under the leadership of His Highness Sayyid 
Theyazin bin Haitham Al Said.
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Handled the Malak Tower event with Match Media, managing event screen visuals and 
coordinating AV operations to ensure a seamless and visually captivating experience.
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Event Managment MoCI&IP

Worked on the National Intellectual Property Exhibition with Match Media, developing 
event branding, screen content, and visual designs that reflected the exhibition’s 
innovative spirit and elevated the overall visitor experience.
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مختبر جاهزية المنظومة الوطنية 
الداعمة لقطاع الهيدروجين الأخضر

Developed the printing materials and presentations for the Hydrom – 
National System Readiness Lab for the Green Hydrogen Sector event, 
ensuring clear visual communication and a cohesive design that 
aligned with the event’s sustainability and innovation themes.
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Hamood AL Shaaili Content

Social Media

52



Safari World

Designed the opening posts for Safari World, featuring 
engaging visuals that captured the spirit of adventure and 
reflected the event’s distinctive identity.
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Developed social media posts and printing materials for Rummanah 
across multiple campaign seasons, maintaining visual consistency 
while adapting the creative direction to highlight the brand’s evolving 
identity and seasonal themes.
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MIBAM Adventure Week
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Mibam Village is the main hub of Mibam Adventure Week - a dynamic space that blends exploration, 
education, and entertainment. It features interactive exhibits, local product displays, outdoor activities, 
and community workshops, all designed to showcase Oman’s mineral potential and natural beauty. The 
village creates a space where families, investors, and adventurers connect through shared experiences 
rooted in sustainability, innovation, and Omani identity.

MIBAM Village

Brand GuidelinesMibam Adventure Week

At its core, Mibam Adventure Week exists to ignite a deeper connection 
between people and place - between thrill and tradition. We aim to inspire 
exploration that goes beyond the physical terrain, unlocking stories rooted in 
the culture, nature, and spirit of the Omani mountains.

Brand Purpose

We don’t just create events,
We shape journeys that leave 
a lasting mark.

Brand GuidelinesMibam Adventure Week

To establish Mibam Adventure Week as the leading trail running and 
eco-adventure experience in the region. We aim to attract runners and 
explorers from across the world who are seeking more than just a race.

Our Vision

Brand GuidelinesMibam Adventure Week

Our horizon is not limited by 
mountains, it's shaped by them.

What We Believe In

Adventure

Brand GuidelinesMibam Adventure Week

We embrace the 
challenge. Trail running is 
about e�ort, courage, and 
the reward that comes 
with pushing boundaries.

Authenticity

We reflect the real Oman. 
From its landscapes to its 
stories, everything we 
o�er is rooted in truth and 
respect.

Sustainability

We protect what we 
explore. Our commitment 
is to leave the trails better 
than we found them.

Discovery

We value curiosity. 
Whether it is discovering a 
new trail or a deeper part 
of yourself, every journey 
reveals something 
meaningful.

Community

We grow together. MIBAM 
brings people together 
across generations and 
backgrounds, building 
bonds through shared 
experience.

Logo Usage
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Primary Lockup

Brand GuidelinesMibam Adventure Week

The primary logo lockup consists of three key components:

The Symbol: A stylized mountain motif representing Omani 
terrain and adventure.
The Arabic Name: أسبوع ميبام للمغامـرات
The English Name: Mibam Adventure Week

These elements are arranged in a horizontal lockup that 
ensures balance between the symbol and bilingual wordmark.

English Version Arabic Version

Logo Clear Space

Brand GuidelinesMibam Adventure Week

Clear space ensures that the Mibam Adventure Week logo 
remains legible, uncluttered, and prominent in every application. 
This space acts as a visual bu�er around the logo, protecting it 
from interference by text, images, or other design elements.

The clear space is defined as 2x the height of the 
blue shape (part of the logo symbol).

Logo Misuse

Brand GuidelinesMibam Adventure Week

To maintain the professionalism and recognition of the Mibam 
Adventure Week brand, the logo must always be used correctly. 
Below are examples of what not to do under any circumstances.

Use only brand-approved colors.
Only use the approved brand palette. Avoid applying gradients, 

shadows, or unapproved hues.

Distort or stretch the logo
Keep the original proportions. Do not squeeze, stretch, or skew any 

part of the logo.

Rearrange the elements
Never move or resize the symbol, Arabic, or English text 

independently.

Apply outlines, shadows, or e�ects
The logo must always appear clean and flat unless 

otherwise approved.

Place on low-contrast or cluttered backgrounds
Always maintain high contrast for legibility. Use the white or 

monochrome logo when needed.

Use incomplete elements
Do not extract or isolate the icon or text from the lockup unless 

specified in secondary usage.

Logo Color Variations

Brand GuidelinesMibam Adventure Week

The mibam adventure week logo is designed for flexible use 
across print, digital, and environmental applications. Only the 
approved color versions below may be used to ensure 
consistency and brand clarity.

Super-graphic
Usage Guidelines

Brand GuidelinesMibam Adventure Week

The Mibam super-graphic reflects the flow of 
Omani landscapes and adds energy to brand 
visuals. Use it with care to support layouts, not 
distract. Follow these guidelines for proper 
placement, color, and application.

Don’t use it as a 
decorative sticker
Avoid placing the super graphic 
randomly or just to “fill space.” It should 
serve a purpose - such as enhancing 
layout flow or framing content- not act 
as a standalone decorative element.

Bonus Tip:
Always place the Mibam logo on a solid 
background whenever possible. Avoid 
placing it directly over full images or 
textured areas to ensure clarity, impact, 
and brand recognition.

Avoid high contrast or 
clashing colors
Stick to the approved color palette and 
opacity levels. Using overly bright or 
mismatched colors will disrupt the 
brand’s natural, earthy aesthetic.

Never distort or stretch 
the graphic
Keep the super-graphic in its original 
proportions. Do not rotate, flip, skew, or 
stretch it in ways that break its organic 
flow.

Color Palette
02
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Color Palette

Brand GuidelinesMibam Adventure Week

The color palette of Mibam Adventure Week is inspired by Oman’s untamed 
terrain, sun-scorched cli�s, shaded palm valleys, and crystal-clear wadis. 
These tones are designed to evoke both the raw adventure and grounded 
spirit of the event.

Color Name
Di Serra
Carnaby Tan
Java
Salem
Serenade
Deep Sea Green
County Green

HEX
#D38F45
#562B00
#00B6B9
#05863C
#FFEFE1
#005656
#003315

Palette
Primary
Primary
Primary
Primary
Secondary
Secondary
Secondary

Usage
Accent and highlight shapes
Background elements, typography support
Callouts, overlays, energetic accents
Primary brand elements, headers, CTA
So� background, whitespace fill
Infographics, buttons, text contrast
Borders, base backgrounds, grounded tones

Brand GuidelinesMibam Adventure Week

Di Serria
#D38F45
RGB 211, 143, 69
CMYK 16, 47, 85, 1
PANTONE 7510 C

Carnaby Tan
#562B00
RGB 86, 43, 0
CMYK 42, 74, 97, 57
PANTONE 732 C

Java
#00B6B9
RGB 0, 182, 185
CMYK 74, 2, 32, 0
PANTONE 2398 C

Deep Sea Green
#005656
RGB 0, 86, 86
CMYK 91, 47, 58, 32
PANTONE 7722 C

Salem
#05863C
RGB 5, 134, 60
CMYK 87, 23, 100, 9
PANTONE 7731 C

County Green
#003315
RGB 0, 51, 21
CMYK 84, 50, 88, 66
PANTONE 2411 C

Serenade
#FFEFE1
RGB 255, 239, 225
CMYK 0, 6, 10, 0
PANTONE 9224 C Typography
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Arabic & English Samples

Brand GuidelinesMibam Adventure Week

Typography plays a central role in reflecting the spirit of Mibam Adventure 
Week. It supports bilingual storytelling, ensures visual consistency, and 
reinforces the bold and grounded nature of the brand.

Primary Font: Kufam 
Titles and Headlines

Secondary Font: 29LT Zarid Sans
Titles and Headlines

Uppercase Letters: 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
Lowercase Letters: 
a b c d e f g h i j k l m n o p q r s t u v w x y z
Numbers: 0 1 2 3 4 5 6 7 8 9

Uppercase Letters: A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
Lowercase Letters: a b c d e f g h i j k l m n o p q r s t u v w x y z
Numbers: 0 1 2 3 4 5 6 7 8 9

ا��ط ا�ساسي: كفُام
العناوين الرئيسية والفرعية

29LT Zarid Sans :الخط الثانوي
النصوص والعناوين الفرعية

أحرف مستقلة (منفصلة):
ا ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ ف ق ك ل م ن 

هـ و ي
أرقام عربية (هندية):

٠ ١ ٢ ٣ ٤ ٥ ٦ ٧ ٨ ٩

أحرف مستقلة (منفصلة):
ا ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ ف ق ك ل م ن هـ و ي

أرقام عربية (هندية):
٠ ١ ٢ ٣ ٤ ٥ ٦ ٧ ٨ ٩

A. Primary Font 
Titles and Headlines

Brand GuidelinesMibam Adventure Week

Font Name
Use: Titles, headlines, major callouts (Arabic & English)

Style: Modern, bold, and geometric with rounded forms

Impression: Energetic and adventurous, ideal for attention-grabbing layouts

Weight Usage: Use medium to bold weights for visibility and hierarchy

Alignment: Le�-aligned for English, right-aligned for Arabic

Kufam

B. Secondary Font
Body and Supporting Text

Brand GuidelinesMibam Adventure Week

Font Name
Use: Body text, subheadings, paragraphs, and captions

Style: Contemporary sans serif with smooth legibility in both Arabic and Latin scripts

Impression: Clean and neutral, complements Kufam without visual conflict

Weight Usage: Regular for body, medium for subheadings

Alignment: Use 1.4x line-height for clarity across mobile and print

Kufam

Applications
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#MibamAdventureWeek#MibamAdventureWeek

#MibamAdventureWeek

#MibamAdventureWeek

Branded Environmental
Assets

Brand GuidelinesMibam Adventure Week

Branded flags and barriers bring the Mibam 
identity to life on-site. Bold patterns and 
earthy colors ensure high visibility while 
creating a cohesive, immersive experience 
throughout the event space.

Digital Content Applications

Brand GuidelinesMibam Adventure Week

Social media templates translate the Mibam visual identity into engaging digital 
experiences. The use of brand colors, photography, and type reinforces consistency 
while allowing flexibility across announcements, stories, and promotional posts.

Branded Apparel

Brand GuidelinesMibam Adventure Week

Mibam-branded athletic wear brings the 
identity into motion. Apparel design uses 
brand colors and iconography to create a 
cohesive and energetic look for participants, 
reinforcing visibility and event spirit 
throughout the trail experience.

Brand GuidelinesMibam Adventure Week

Thank You

Branding Mibam - Oman Sail

Worked with Iventom on the Mibam Adventure Week branding under 
Oman Sail, developing the visual identity, color palette, and brand 
applications to reflect the adventurous spirit and natural beauty of 
Oman’s outdoor experiences.
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SEPTEMBER 2024 | DESIGN PROPOSAL | HAMOOD CREATIVE Muscat 

ALDA COLLCETION

ABAYA’S 
COLLECTION 
BRANDING

THE TASK: 

Objectives:

Alda Collection is launching a new brand, and they are seeking a distinctive logo 
that will encapsulate the essence of their identity. The logo should reflect the 
brand's personality, aesthetic, and values. The goal is to create a versatile and 
timeless logo that can be used across multiple platforms, from digital to physical 
branding materials, while maintaining consistency and elegance.

ALDA BRANDING

Create a unique and memorable logo that visually 
represents Alda Collection.
Ensure the logo is versatile for both digital and print use, 
from website headers to product tags.
Reflect the brand's sophistication, modernity, and 
attention to detail.

ALDA BRANDING PROPOSAL 01 MAIN LOGO

The Ivy Mode typeface was chosen for its elegant and versatile style, representing 
Alda Collection's blend of modern luxury and timeless sophistication. The logo 
embodies the brand’s refined yet bold aesthetic, ensuring it appeals to a 
fashion-forward audience with its sleek and minimal design.

For the Arabic version, we selected the GE Contrast typeface, known for its 
modern and sleek letterforms. This choice highlights Alda Collection's 
commitment to both tradition and innovation. The bold contrasts within the 
typography reflect the brand's dynamic energy, while maintaining an air of 
elegance and sophistication, appealing to a contemporary audience.

ALDA BRANDING PROPOSAL 01 MAIN LOGO

ALDA BRANDING PROPOSAL 01 MAIN LOGO ALDA BRANDING PROPOSAL 01 MAIN LOGO ALDA BRANDING PROPOSAL 01 MAIN LOGO

So� Amber
#D1C1B2
R = 209, G = 193, B = 178
C = 18, M = 22, Y = 28, K = 0
PANTONE 4247 C

Maverick
#D9C1D0
R = 217, G = 193, B = 208
C = 13, M = 24, Y = 7, K = 0
PANTONE 2051 C

Revolver
#381A40
R = 56, G = 26, B = 64
C = 78, M = 93, Y = 42, K = 
48
PANTONE 2627 C

A�air
#7C428C
R = 124, G = 66, B = 140
C = 61, M = 88, Y = 11, K = 
1
PANTONE 7662 C

Maroon Oak
#580515
R = 88, G = 5, B = 21
C = 38, M = 94, Y = 77, K = 59
PANTONE 4102 C

Claret
#8A0F3B
R = 138, G = 15, B = 59
C = 31, M = 100, Y = 64, K = 28
PANTONE 208 C

Spindle
#B6D6F2
R = 182, G = 214, B = 242
C = 26, M = 7, Y = 0, K = 0
PANTONE 544 C

Seashell
#F1F1F1
R = 241, G = 241, B = 241
C = 4, M = 3, Y = 3, K = 0
OUT OF GAMUT C

ALDA BRANDING PROPOSAL 01 MAIN LOGO

The Ivy Mode typeface is a modern serif font that brings elegance and 
sophistication to the design. Its sleek, balanced letterforms are perfect for 
creating a bold yet refined impression, making it ideal for luxury and 
contemporary brands.

A B C D E F G H I J K L M N O P 
Q R S T U V W X Y Z

9 8 7 6 5 4 3 2 1 0

ALDA BRANDING PROPOSAL 01 MAIN LOGO

The GE Contrast typeface is a contemporary Arabic font that combines modernity 
with tradition. Its bold contrasts and clean lines make it perfect for brands 
seeking a dynamic yet elegant look. This typeface delivers a striking visual impact 
while maintaining a sense of sophistication and cultural relevance.

 ا ب ت ث ج ح خ د ذ ر ز س ش ص
ض ط ظ ع غ ف ق ك ل م ن ه و ي

0 1 2 3 4 5 6 7 8 9

ALDA BRANDING PROPOSAL 01 MAIN LOGO ALDA BRANDING PROPOSAL 01 MAIN LOGO
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Worked as a freelancer for a tourism startup, developing branding 
and visual identity for Experience Wow, including logo applications 
and marketing visuals that captured the essence of Omani culture 
and adventure-driven travel experiences.
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I developed the Arabic typeface for Dalium Sindalah, cra�ing 
letterforms that align with its brand personality and ensure legibility 
across print and digital media.

Branding NEOM - Sindalah 65
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